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Advanced fashion Marketing

T2 CH M2 H 2

10 | ©M | CT7064 New Paradigm Fashion
Retailing
1 G O] E4 7| HHIH A A H| AF 2 A
Analysis of Fashion
11 | o | C17093 Y
Consumers based on
Big Data
oS AHKBSE
12 | M4 | CT7002 Consumer Behavior in
Clothing
CIX| 2ol 2 AH AU EE
13 | ®Md | CT7066 | Digital Consumer Behavior
in Clothing
=2to|ZIj M|y LY
14 | ™M | CT7067 . _ =<
Onlife Fashion Retailing
CIX|AlCH
If -4 0bA 7 7 LA 014
15 | M | CT7094 Fashion Marketing
Communication in
Digital Age
X &7Hs - 0A @A 7 U
Aol
M
16| a3 ) CT7095 Sustainable Fashion
Marketing Communication
o4 OrA A 7 LA 0]
17 | ®M | CT7012 Fashion Marketing
Communication
mjMeFIE
18 | ©H | CT17038 : —
Fashion Advertising
ERLE;
19 | ®Hd | CT7039 :
Aesthetics of Costume
MU AEH 0[N
20 | ®M | CT7040 H 2,1 10 : T
Fashion lllustration
CIXEujd U AERO|H
21 | MM | CT7017 ——— = :
Digital Fashion lIllustration
oA ORI A
22 M | CT7041 . :
Study on Fashion Design
MAE 0| 2T M TIRFQI
23 | ™M | CT7045 : —— A
Sustainable Fashion Design
3DIH I AL
24 | ™ | CT7013 | 3D Fashion and Creative
Thinking
Futurellf 4 C|XtQl
25 | ™4 | CT7070 : :
Future Fashion Design
22 S MAIECRLQI7| 2]
26 | ™M | CT7071 Slow Fashion Design
Planning
CIX o SOC| iy =
27 | ™M | CT7020 — X .
Digital Fashion Thinking
and Design methodology
28 | ™M | CT7072 I 40| e | O] 4 @ T &
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Art to Wear
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32 | ®d | C17075 :
Future Materials
oz ATSER
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o
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Special Topics on Techno
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HMATfEAC Oy S EE
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Design
olgRNEE
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Practice
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EER
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3D9 %A—Ij;l
42 | ®M | cT17052 . |52 -
3D Clothing Construction
HALIZIEHo|Z
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Technical Patternmaking
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44 | HH | CT7082 Parametric Pattern
Automatic Making
EEEE
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Advanced Draping
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Draping for High Fashion
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Fashion Industry-University

Collaboration

=

£ (Research Methods in Clothing and Textiles)

FH ME, ol2d B2 A =AM M| Ay U, XANEed W siM, Zur MA 28 == S
ATEONM A aFo| et AN EHES S, o|Fe 20| g7 SEHez 7|oY = A= sHS LYt
This course is an overview of research methods used in clothing and textiles field, and covers philosophical
foundations that underlie a scientific approach to the research. Also, it includes research design, problem
formulation, sampling, measurements, data collection, writing research proposal, and research ethics.

El

4| 0]E| (Fashion Big Data)
St Creh HEfel H|OJE 7|=0] MMM EEED A= MHE ZHY2ZMN D2i7|sstd S
10 Hstof Eherol| Cish o SoH =Lt

This course aims to learn the digital environment by analyzing big data in the fashion industry, and
predict digital technology transformation.

ooz N
ot

3. Y ME|3EEX]| (Fashion Technology)

IT OXE HI==ZX7t fd CIAtelL, d4 /78, Ol E S o H=UA F0F T ofEAH gl
A=A Ofsist Oj2f ofdatAA et AHIXHO|A 7t 2 et S 2™ 2o Cistol n&iot

This course is designed to understand how IT digital technology is being integrated throughout the
fashion business sectors such as fashion design, production, distribution, and marketing, and to examine
the changes and directions for future fashion industry and consumers.

4. °|R4E% (Fashion Merchandising)

ofdAHar AF0| et Olsi=E HIEe=z oRdEel 7|2, 44 &
A EA S Solf D& 210, 0|20 MA Ao O{EAH HEE=XE &
This course provides students with an opportunity to learn the merchandising process through
analyzing cases of fashion brands, and how to integrate the market environment with theories.

Mol M oIS MIH
—
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5. T{ MH|X|L|AO0| 2 (Theories of Fashion Business)

O 9H[X LA HF0A 285D A LS 0|22 4715ta, 0|28 HEo HTZES 7fEs) =Lt
This course aims to introduce theories which are widely employed in the fashion business research, and
suggest research frameworks built on theoretical foundations.

6. X|&7ts/datufj 4t (Sustainability and the Fashion Industry)

o0l 2hZ it At=lof OjX|ls dgs E40t0, X[&H7hseh Hiduar ojet 2#HE emerging issueE
FHZ otz A IETE TAH22ZN XH7tsdnt Lo ot 2 dsdsss 7|20

This course aims to introduce sustainability as well as emerging issues of the sustainable fashion
industry, thereby nurturing research capability.




7. = 2HI|FA0A|& (Global Fashion Marketlng)

MA i ar AZo Cigt O3=E =0l 228 m{{7|Yel HEE 0|22z A3 =Lt
This course is designed to introduce the global fashion industry and markets, and analyze global
strategies of fashion businesses based on globalization theories.

8. I MH|X|L|A R (Fashion Business Model)

MHI R LA A 285D Y 29428 U 0T MAS BAYORM, HHHXILA 270 SY &
e FHS YLD O0] T ARSHSHS YL,

This course aims at exploring state-of-the-art business models as well as marketing strategies in the
fashion industry. Also, it attempts to build up research frameworks in relation to the fashion business
models.

9. IjMOtAH Y EE (Advanced fashion Marketing)

HHAY EHE ZAF 24510 PN E2 Tl AlE 71N HES 0[2& HE2=2 HNAISHH.

This course aims to analyze emerging trends of the fashion markets, and suggest the market
development strategy built on related theories.

0. wIj2{CtAT| M2|Ef| L™ (New Paradigm Fashion Retailing)
otshiar 7|0 #€Eez Q3 2 BHoE 410 Us MuZHEE N F8 =0 Oiet ME22 2ty
HOEED A0Fel 49, 22| ™E ffet o, A7 H EHME ZME S M=z2 mj2{ctgo &

k=2
=
=
[ [

20E S 270 ot O|<>H A AT SHE 7IEH

This course covers the new paradigm, trends, business prectices, theories, and research findings in
fashion retailing going through drastic changes with the development of technology and science. The
goals of this course are to help students understand the retail business management and to raise their
skills in developing and evaluating marketing plans and strategies, and to find new strategies and
solutions by desinging their own research.

1. H'E‘||°|E‘|7|H|' of MAH|XH2M (Analysis of Fashion Consumers based on Big Data)

YHolH Zles 018t MZ2 WHLHA A5 24 7|Es ooty a7y MHEAds Sof HOlol
B =4S 7|H*°E o WMVIY B e M EHiZS o2 Cidet 2ot &%= S

He 7|20

This course covers a variety of analysis methods of fashion consumer behaviors based on big data, and
how to apply the analyzed big data to problem solving in fashion business management through case
analyses. The aims of this course are to let student develop their skills in analyzing big data and
formulating meaningful, sustainable strategies out of the analyses of big data.

12. 2| S AH|XIHSE (Consumer Behavior in Clothing)

2H|A AS0f| Chet HMEh o] Z20f et OfsiE =Rotn #E A7 LYS Ao|H x4 a7 Fg S
23 Ao oo &, Bototn ZAHFo et sH2MS MAlH 22N =& critique st
ArgEs 7IEH

This course covers a working knowledge of the major theories and research findings in the area of
consumer behavior as related to clothing and fashion. The goal of this course is to let students
develop critical thinking and research ability by d critiquing recent research papers and presenting
solutions for problems.

13. CIX|He| S AH| X} S 2 (Digital Consumer Behavior in Clothing)
CIX[E AlCHo Hate iHIXf@%% HmED ofsu BHE CXE H[X @S0 ofst o] 2

HYHRE DHE 3 GRS LD ARMA O G2t FRE SHSD BN, WEHOZM Av|X
WEO| T AR4Y SHS Haec

o =

This course aims to cover the theories and literature in digital consumer behaviors related to fashion




and clothing, and let students’ develop their ability to analyze and conduct researches on the area.

14. 22lo|=ajH2|H| L™ (Onlife Fashion Retailing)

=2l ezatelo] FAZE 2=t 2H Y 20l 2atelnt 2=2el0] ARt E Ciet YEHS|
mfE2|H 2 7|k MEto[H oMol 22X f2MS dHED 10| 33t 2HEE &2F S
HEfg sgHez o, 2M5tn 3 AE 0 HASHY a4 Edgol o d4sHE ST
This course covers a working knowledge of major theories, and research findings in the area of
fashion retailing. Its goal is to let student enhance their research capacity by designing and conduct
their own research project or group project.

15. CIX| A CHEi M OpAH D HFLIAIO] A (Fashion Marketing Communication in Digital Age)

CIXE ACHO| AFEE= Xl 7|aS of8et MHdE2 DHAIE HFLAH oMo 2ot Ntk o2&
SEYHoZ Osfstn W 2t AFE 2 Bt SEHE BTt

This course covers a variety of theories and methods of marketing communication strategy of fashion
industry in digital and data technology era, and aims to help students develop the ability to analyze

and design the related research.

16. X| &7t A0tAH Y HFL A0 (Sustainable Fashion Marketing Communication)

X&7tse oM oA EAHRUA O L, HEt O[22 O|sistn =4 TEfnr Zg, =Lel 2HE Ao
CHet D&, 7L 2XME e ZMS HALL2N =5 28 d79ES 7|20

This course covers a working knowledge of the major theories, research findings, strategies, trends and
cases in sustainable fashion marketing communication. The aims of this course are to let student
develop their skills in developing, optimizing, and evaluating marketing communication reserch plans
and strategies, and practice writing research proposals.

17. I MOAH L HFLIAH|0| M (Fashion Marketing Communication)

s md OAHEAHFUA OG0 25k Mt 0|2 X YRS Osista =4 &t e A A0
Chet &, 2L =0l tie sHZ2MES HAISH ZL2M =& critique 53aF AFHES 7| ECH

This course covers a working knowledge of the major theories, research findings, trends and cases in
the area of marketing communication as related to clothing and fashion brands, especially in the
perespective of the integrated fashion marketing communications. The aims of this course are to let
student develop their skills in developing, optimizing, and evaluating marketing communication plans
and strategies, and practice writing research proposals.

18. I{MAIE (Fashion Advertising)

HEENE REXCE 0/8g £+ UALE 0ol 2| X HME 7Yoo i Asta #E AFE
S50 Ao ARAYS 7|20

It is to study the principles and methods of producing commercial ads of fashion business to maximize
their effects.

19. SAl0|gt (Aesthetics of Costume)

SAMCXRel oled A4S o=2A7]7] flet o[2H el T 8l SAICIAtele] = dof s HEHo=
Aokt

Analysis of human desires to express beauty through dress in terms of their processes and forms to
develop aesthetic senses.

20. DA A EZ O] MAHT (Fashion lllustration)

SAICHO| Ol&X Lt Bedte WAL AEYO[M BB I E AL

Study the expression and medium of fashion illustration with contemporary artistic paradigm.

21. C|X|HEj MU A ER| 0| (Digital Fashion lllustration)




CIX[ZAICHO] 28 & + A= AREHE AH80 JULHAEO|We Y H#AEFE AT
Practice creative expression techniques of fashion illustration by using CAD (computer-aided design)
software for the digital era.

22. I EC|X}QIAH T (Study on Fashion Design)

{0 Fets F= 242 S 4510l M22 DAl AEHY, MR, ~XE HSHCh

It is to study styles, colors, and textiles of unique fashion designs by anaylzing elements and principals
influencing on fashion.

23. M AH|0|{ST{MC|X}Q! (Sustainable Fashion Design)

A& 7hset Oi2iE fle e CIAeINES fI5tY X&7tsd 28 MY, ME, =ds =Zgdct ot
CIAtQl S 20 7|5 A StLt.

Students study fashion design for a sustainable future, examine a diverse range of methodologies and
technologies, including concepts, materials and circularity, in relation to design for sustainability.

24. 3DI{ M| MAL (3D Fashion and Creative Thinking)
ZHE OXE Djdo 2HE MER 7|=2 &8 ARl CIXtQl Atet HHEZ AASICH

Students study innovative design thinking and methodologies using emerging technology related to
cutting-edge digital fashion.

25. FutureZ MC|X}Ql(Future Fashion Design )
Oj2fo] X% 7tsot SHEUMS ot Mot dFHo| MC|XtRle ARSI}

It is to study the fashion for good to develope sustainable enviorment in future.

26. E2LU MM ZC|X}A7|Z (Slow Fashion Design Planning)

S22 LA o|2a I mHC|XY HES 24510 X&7ts WHMES 7|2 g etot.

It is to study sustainable fashion design planning by analyzing slow design theories and fashion
designer's slow fashion products.

27. CIX| o M4 atC| Xt H 2 (Digital Fashion Thinking and Design methodology)

A#E 7l& WY ZY, CXe Ol2SS Eget CIXIE IMCAe T2 A /S Aotot.
Students will explore how the digital fashion design process can include computing technology,
concepts and design theories.

28. Ij| 0| .. 1| 0| M | 3 £k (Fashion Innovation Workshop)

HTS] IELMRS EHEMAM ALz FHE UL SRMS Holnt Helgeel PBL(Project
Based Learning).

Students discover themes and uncover solutions in current fashion industry problems. Creative
Convergence PBL (Project Based Learning).

29. 0f|=2|4F (Art to Wear)

HEXHZ22AM oY HEFS EUSH|RIT 0|20 =¥ HE, TH BIYHS Aot

It is to study art theories, formative features, and expression techniques to create artistic fashion
designs.

30. X|%71's3DI|H|E (Sustainable 3D Fashion Products Development)

X&7tset e 4898 N2 30 Z2E 7|1 3D ZEHE &% WUNES H+ et
Students study fashion products using 3D modeling technology and 3D printers for the purpose of
commercializing sustainable fashion.

31. M EHEQIX|Z7H5 A K (Fashion Trend and Sustainable Textiles)




oMol o7t ERMEQ X&7tsdat il E-MEQ ME XH7tse e iEar 28 oS BT

—

It is to study trend and planning of fashion materials.

32. Future Materials (Future Materials)
Di2iAlCHef TH-EaR) S X|H7tseh TjdAH0f CHo H+okot.
It is to study novel and sustainable fashion materials.

33. O| R AX|SHEE (Special Topics on Textile Materials)

d7 mULHHOAM o7t == FHE Fotoh Sto|mjdax], a2, 7Isd Mo, E+a0 S5
THEZ Y S7I2t |2, Y, 8= o5otn e A7 A /iESEES aEDICH

Students will understand motive for development, principles, characteristics, usage, and
domestic/overseas development trends of high fashion / high sensitive textiles and functional textile
materials.

34. Techno Textiles and Clothing &+ (Special Topics on Techno Textiles and Clothing)

240 HXL A= HHu B, MY S o|Fo| AOE 7|50 Cfs) Sh&dta HAFotct QIN|of et
Olsiet de[atd, ZEdH needsE MASEL solutionS 2|=0 7Y = A= Lk A2(0f CHsH
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This course aims to study functional/smart textiles and clothing. Needs for safety, protection, comfort,
and sensibility of human being is to be investigated in relation to clothing function.

35. I MATYEHEQII|ZEE (Special Topics on Fashion Textile Trend and Planning)
IfMATHO| ERESt EHMEQ S O/X|= 222 Hstn MES HHAX7|EE st

It is to study trend and planning of fashion materials.
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36. 21Ztute| 5 EHA (Clothing Comfort)
O|EAE0| AN OX= FTd S=EE0| Cfs Brotot.

This course is to explore the effects and interactions of clothing on the human body.

37. If M| EH7ItH| 3L Z0IAIY (Evaluation and Technical Marketing of Fashion Products)

758 AFaMel IS0 o X YEMS HALIZDAHE2 Eodlt 0|F S8 /75 =
oM ES 45 dUiE, 22X Lo WEu Z&0| s 5ot HPeoth

It is to understand necessity of technical marketing and to research the method for assessing function
of clothes. The effective methods for providing information, which are necessary for technical marketing
through scientific approach, will be investigated.

38. H| AE}UC|XIQICAD (Computer Aided Textile Design)
IfMAXol EMEES matstn X F CIX2IE CAD systems O|8%t X, LIE, ZZIE C|X}Q HE
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It is to research textile trends and to develop trendy textile design for clothing and fashion accessories
using textile CAD techniques (DTP, digital weaving and knitting). Practice is focused on the effects of
yarn, weaving structure, color and pattern arrangement, and size of patterns. 2D mapping and flat
pattern demonstration of textile design works are included.

39. 2| E/dEE (Advanced Clothing Construction: Theory and Practice)

IHAS, MY A AOI= HA SO 25 MEOIES ol5ds SHOAM &S, 22
AFS0 Cish =L-2 stek| =2 S8 S°t0] A&

It is to study the theories of human body measurements, body figures, size system, etc. in the aspect
of clothing construction, and to review recent related research studies.
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40. O{I HI{EACAD (Computer Aided Pattern Making)




CAD 2ZEQINE 0|83t I{E HMZ 3 Grading, Maker Making 2H8& 3L}
Learn how to use of CAD (computer-aided design) system for patternmaking, grading, and
marker-making for apparel production.

41. 9|8 Q17t3 % (Clothing & Human Factors)
o|=1t QIM|etel TrE[Hel HAE F=F5H7| st MM HMetd, % 2e8d 80| & E o=8 HAY
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It is to study how to develop clothes with enhanced fitness to human body and efficiency for
movement, in order to make reasonable relation between clothes and human body.

42. 302|544 (3D Clothing Construction)

3D 270d BHA=2X], 30 223 I 3D 7t Z2aYs 28510 UMK+ FYREH IEME,
b AR el uE S AHTetet

It is to study the process from human body measurement to pattern production and virtual fitting
using 3D scanning, 3D modeling and 3D virtual fitting technology.

43. AL AN O|Z (Technical Patternmaking)
2 XQO{Q OFRE0] 2Rt 22 HALZ ool TiE ZAo 25t ASHot,
It is to study the patternmaking methods of technical wear such as sportswear and outdoor clothing.

44. TEIH ER I X}SHA (Parametric Pattern Automatic Making)

Rhino 7|8t &112|F OC|EQl GrasshopperE O|&83%t0] 3D QUMY L2 =ZRE 2D O{IfE WES
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It is to develop 2D apparel patterns from 3D human body scans automatically based on Grasshopper, a
Rhino-based algorithm editor.

45, YHTYTHEE (Advanced Draping)
LMIYELS 7|2 et 7|/ S S835t0 CtYot CIXtele| IfEHM A X ZHEMZE S5HS Hioot
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Cultivate fundamental draping techniques and develop various basic clothing.

46. DZ UM Tt (Draping for High Fashion)

YMME 7S 880t it CIXtQle| IfEHK 2 8 XEME SHE Bt

Cultivate advanced draping techniques of high level designs by applying fundamental draping principals
and techniques.

47. X|&7ts9 7443 (Sustainable Apparel Production Process)

T TEMHANM BEED A= XE7ts ARMEFL MEHRE 8 d4SFar SFEE Q| 7|FE,
HEZel E24s5S A+ et

It is to study the standards of production process, process management, quality control, etc. of clothes
required for sustainable fashion industry.

48. 3D HFHo|F H4t 3D Virtual Clothing Construction)

3R 7hY AS| CAD ZRAYMES 850 Crefot QIMeE TIXRI0) e ol mEJo| HatE Ao
It is to study the fitness changes of virtual clothes on body according to various body figures and
designs by using 3D virual fitting CAD programs.

49. BHEFMAEE (Topics in History of Korean Costume)
ot =40l HEIPYES X, A2, 238 ZHOM 24510 o= =41 2240 Ciet St At
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A chronological study of Korean traditional costumes and textiles from ancient civilization to modern
times, with consideration of cultural forces that affected the development.




50. MY S AALEE (Topics in History of Western Costume)

Ao ZMo Ol =27 (7K MEZAILl HMHIES A2l Z2HH 2l M0 nEotCh

Analysis of transition of costumes in the past in relation to their social and cultural background to
better understand medern costume and to forecast the developmental direction of costume in the
future.

51. M|A|21&o| A EE (National & Ethnic Costume)
MA Zt=el 0g M& 4 2=t E4S Alth, Ate|™ HjZap 2HHAX[O] DZSHCH

Review of traditional ethnic costume culture of the world with a grasp of its social background.

52. St 54| A3 (Topics in Construction of Korean Traditional Costume)
ot M& SAQ| 41t ot A8 AXHol EMut 2|2 NE HBoC)

It is to review the structure, material features and management method of Korean traditional costumes,
including experiments.

53. 2| REEAHE M (Statistics in Clothing & Textiles)

olFs GRS A SAXNE 4T L 240 SAN N27|¥e &Sotn 1o ZeHel
7| 2Lt

This course examines statistical procedures and analytical tools that focus on strategies and techniques
to apply statistical concepts and to evaluate research. Descriptive and inferential statistics for data
analysis are emphasized.
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54. 1= EA S (Advanced Statistics in Clothing and Textiles)

AG8AS 718el ojsiet 282 Sl g AT 2HE WY 2HY = A= sHES LT

The integration of theory and quantitative analysis skills is highlighted and an in-depth examination of
multivariate analysis procedures is included in this course. The course requires students to have a
strong grounding in multiple regression analysis and a working knowledge of a statistical package.

55. X|&7tsifMAM4EtHA MO|Lt (Seminar in Sustainable Fashion Industry-University Collaboration)
AN HMEIHD 00| ¥ YU E X|HVts UL UHS AFRSICL

This seminar is to study the development of the sustainable fashion industry through Industry
-University collaboration.




