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« HE106 28 Auju} (Career Startup Seminar) 1—1-0
Aeha stigo] Agiel emle} Azl tiste] AW QI 78S AFe, AR 913 choka Aueh I 5 Aol
H2T W DL Y FY W) 20 WEATE BAS E,
This course helps students explore their future career suitable to their individual aptitudes and develop core career management
skills which are required for the job market providing various information on career exploration and career development.

+HE107 As@Agastolu|# (The Future of Intelligent Human Ecology) 1—1—0
AR F(AD, AFEE Y (I0T), BlulolE] 5 A58 71&o] Qzke] a4} A&ehs uke] 714 = A

okl ul WS BASHE AE7)E wEo|t), o} sl FARNAT, oA, AFAdst 5 Adete] e J9s
o g then, 71&Eale] <zt 714, A3, B mAe FEE olsisla vlHE o A3 o) B SHELS txd
3 Aol Bask A AludEa) Qi Al A5y ARste) VX E T 4 e S i

This foundational course explores how intelligent technologies—such as artificial intelligence (Al), the Internet of Things (IoT),
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and big data—are transforming human life and living environments, and seeks to identify future directions for various disciplines
within human ecology. Integrating diverse areas such as child and family studies, housing and interior design, clothing and
textiles, and food and nutrition, the course examines and critically reflects on the impact of technological innovation on humans,
families, society, and the environment. Through this course, students will develop integrative thinking skills and cultivate the
ability to realize the value of human—centered, intelligent human ecology in the era of digital transformation.

CT1001 A &E2AF (History of Western Costume) 3—3—0

sojel Aol ol =Zo1AHe] RS Guhel AS T wle) et ol FAHOR Ao RA Arl B4 B} 7
o] o]astaL m|Ee] HAMSIE o Hdstaat gt

Analysis of transition of costumes in the past in relation to their social and cultural background to better understand medern
costume and to forecast the developmental direction of costume in the future.

CT2002 o]5FAaAelolsl (Understanding Textile Materials) 3—3—0

el QlojA &Ae] TS QAL Tt ofiaAle] 43 defok 1ol me AP 5AS skt Ao o {aAlrt Il
g S8 AR MR o2 2R 2A ] B5-S ofafE 4= glom P it &nlR; Q]| whet oAl ek
AHEE 7 Qe EE SRS itk

Through this course, students will understand the importance of the role of textile materials in fashion industry and get a solid
knowledge of textile components (fiber, yarns, fabrics, and finishes), the interrelationships among these components, and their
impact on product performance and serviceability.

CT2001 208k (Aesthetics of Dress) 3—3—0
EAS gido® gk Qe mlof tigh 914 B oJx| 9} o] o]Foixl B B FEE A, nFFo TN AT 2PAS
olafiste] WA 7H7hs 7]Eth

Analysis of human desires to express beauty through dress in terms of their processes and forms to develop aesthetic senses.

CT3001 & 2F] 21 (Creative Fashion Studio 1) 3—2-2

HAEN=} 71919 e ds gEate] A TiARRl 2A4lol whet oAl AdTiAl 255 ARkt

This course enables students to integrate their creativity with current fashion trends, develop their own original design ideas
and construct their garments.

CT3002 A3 2~5Fr]21 (Fashion Startup Studio 1) 3—2-2
PAGFHE HHoZ TRRL A4 ool A ZaaEe] o]271704] gdTARle] A ¥g-S vl

Students study the entire process of fashion design for startup, from initial concept development to creating clothes.

« CT4002 2| A~F] 22 (Advanced Fashion Design 2) 3—2-2
ARIZIZ oA AELEAI7IA] sl TS AFsh 54 otolt]olrt Axy HMTRRIZES A=ttt



Students develop a collection of their own creative fashion designs and present it via fashion show.

+ CT1002 MAHE=N=9tt)=}Ql (Color Trend and Design) 3—2-2
S EA=E ofshata AAe] Aelsh AS olalste] NI RololA] Axhg G oR BEF = e HHL Ak
Study the ability to effectively use color in the fashion design field by understanding fashion trends and the principles and
concepts of color.

CT1004 3| tj#el7] % (Basic Fashion Design) 3—2—2

TRl 71241 a4} Y5 o8] QIzke] WA v A @7 7718 ARl 2 A A8ate] Fete 58S 7]eth
Study the basic elements and principles of design and apply them to the costume together with the internal aesthetic expression
and sense.

CT1003 2]&747]% (Fundamentals in Clothing Construction) 3—2—2
oo Ao} AMdS olslsla, oA Bagh 4% 7|24 Vs 8H, A3 B4

Study of fundamental techniques and principles of clothing construction.
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CT1006 I Le]~EH o] (Fashion Illustration) 3—2—2
Designed to study how to deliver fashion information in fashion illustration. Various fashion images, expressions of materials
for garment, proportion variations are also practiced.

CT1007 HHAHAT|AF¢11 (Flat Patternmaking 1) 3—2—-2

BHIAE FAAHE o]gsto] i), 2AE, A APS ARkl 43S Eat] ek gARIS AAIE BoRA oEd e
A R e == 8

Draft basic slopers and develop original design concepts based on understanding of principals of flat patternmaking and
construction techniques.

CT1005 #}dn]|=v29]o]8 (Fashion Business) 3—3—0

s} vz 0] @ A o2 olslelit olE Al Aol H-8aje] EAlan] el Hola AFA WA HlzUx 718 5
42 P

This course fosters the ability to understand key concepts and theories of fashion and business, apply them to real—world cases
for analysis, and cultivate creative and practical skills in fashion business planning.

CT2006 tUx"dajdde] ~E# o)A (Digital Fashion Illustration) 3—2-2
HAFE S ALgslo] Foleel ade A ol FHWHS wieth

Practice creative expression techniques of fashion illustration by using CAD (computer—aided design) software.

CT2010 HHANHT]A}212 (Flat Patternmaking 2) 3—2-2

Agke Fasfel 74 o R kel AF 3-8 VIS F5E3IL vheke o5 ofol’l 9 tARIS A% B Ao 2R oA o]
I FAAR] JETAsES 78T

As an advanced flat patternmaking course, students proceed application of the basic principles of flat patternmaking to a more
comprehensive view of design within flat pattern methods and principles.

CT3009 slolelAAA]<te]E (High—Tech Textiles and Clothing) 3—3—0
o Hatq] ATl A AR E AL QI HALAE olslshr] sl thdet vA, AAH 7)5E Aleshe 7hes Bek R AS) 7)1
4 A9 FRe AR, 8 o 55 stk

This course provides review of various finishes and innovative materials of fashion textiles in the apparel industry. The purpose

of this class is to improve understanding of apparel textiles and provide insights for novel fashion products.

CT3007 I &)eld= (Fashion Retailing) 3—3—0
PAFE] a3 il & olsfEl] A o] 2E nig o R, thekst 5 AT A 548 248k, VVDE &8 vl 7]
g sk5e B At A g A FEE & RS vk

Based on theories for understanding the distribution and sales processes of fashion products, this course analyzes various retail



channels and market characteristics and provides learning in store planning through visual merchandising (VMD) to enable the
development of effective fashion retail strategies.

CT2012 tAEaAT)A}A 9 A Digital Fashion Design Workshop) 3—2—2

A4 A ERe] RSk UAE BT DR A8 FEdle] FH A UL V13 BR AL 5L e,
Develop the ability to plan, express, and produce creative fashion designs using digital tools and various materials aligned with
current fashion trends.

CT4015 )2 A =#2] (Fashion Brand Management) 3—3—0

B A HFHS HelAS Bl HASINE AN 5 G Pebg ol RHOE w3, ol HA| AUBA=S] g,
EAst] mEErs AaleE 2ok

Deepen a theoretical knowledge of improving customer brand equity through successful branding strategies, and analyze actual
fashion cases critically for suggesting their future directions.

CT2004 =#°]81 (Draping 1) 3—2-2
ARG 70l 23 ThFet o] AAYHS o513 o WHE SE3Hol FAFoZH FOIH2 AW} 5574 £5)
s,

Designed to study basic draping techniques and principles. Creativity and skills are developed by carrying out numerous projects.

CT3005 o=@ tj#}217]18 (Apparel Design Planning) 3—2-2

A GA TN A8 A= AFUAR 718 Skl s 2deE-S Falska Aol Agket TiAR)] ZEA 20 digk %4
3} ARYAIM e sler

In order to plan clothing designs that can be applied in fashion industry practice, students explore the fashion industry
environment and develop knowledge and communication skills about the design process appropriate for practice.

CT4006 Bl32YZA3DIEIA A (Technical 3D Patternmaking CAD) 3—2—2

22 APGelA SFAEANLE A3 vlavd tAR] 34E olaiskar ofs)d selH|o]7] CADS} 3D 7Hd#e] CADE o]-&3to]
Az, shEelol7 CADE ol gale] sHRAIA, 1elolgsh iArel 71E o8l 3D FHge] CADE ol§ste] h4sld
= i 9 2 3D 7PEe] AFads et

Understand the technical design process for apparel product development in the global market using apparel pattern—making
CAD and 3D virtual fitting CAD software. Students will learn pattern making, grading and marker making techniques using
pattern—making CAD, and develop virtual fitting model, apparel patterns, and 3D virtual fitting techniques using 3D virtual
wearing CAD.

CT2009 |4 t)#Feled (Fashion Design Development)3—2—2

spolulAsh e Q78 e ake TRl AT TS FEee] Fo4Q) AL AgEe s tiFo]
229 BN 524 78T

Develop fashion design sense and creativity by learning various design approaches and processes based on fashion sources and
artistic inspirations, and practicing creative fashion design.

CT2007 €12~} T]z}2ICAD (Textile Design CAD) 3—2—2

Gl |l Txle] 7|24, A7 @ elojolg olalalaL AFEIS o84 DIP (Digital Textile Printing) TIA}elo.%
q_ookz‘s]- e A]ESHE’—E]- xﬂ;ﬂ ) E‘|_E_' o].Q_?s]- 7—13'_}51 xl__‘?;/ux”r/]x}o] Eg:,_ang /x}ggﬁ ;\19] _—é—u—q_ 17_\]9] ii} /\_n‘/\]. ko] _'_OJ:Q]
R st elHel TS AL Beh s 34 F R TS HE ALY fgslel ¥EEees adnh
Students are exposed to various techniques for developing DTP (Digital Textile Printing) design and digital weaving. Emphasis
is placed on the effects of yarn, effects of weaving structure, and color and pattern arrangement. 2D mapping of textiles design
works are included in the final portfolio.

CT3004 Cfiﬂo]-‘ﬂZ (Draping 2) 3—2-2
YA 712 2 10 ool o] J1HE S5 TR o, FAE PR T YA AT 2 32
’1‘5 7]“‘_4'

Designed to develop advanced skills and design senses by utilizing various materials and draping methods.



+ CT3006 HY#¥ (Tailoring) 3—2-2
FAdEUARIe] F&yEo g 27 WS Alsta HdHY 7HS olgstd AN AFE Fh

Learn how to draft jacket patterns and construct a jacket utilizing classic tailoring techniques.

CT3003 22| AulA" (Global Fashion Marketing) 3—3—0

shastle] A} AnlE Eela 22 velilnle olajsha, SHARE] S 2 2 whlY WSS Sgsin, take Bals
A B MdT I Y vz 2o B A A e g

This course aims to cultivate the ability to understand the global dynamics of fashion production and consumption, explore global
sourcing and marketing strategies for fashion products, and analyze global fashion businesses by incorporating cultural and
regional specificities to develop effective problem—solving skills.

CT3008 FHHALANEAN=2}7]8] (Fashion Textile Trend and Planning) 3—3-0

3} AR Vlzel] FEFE W A aAe] EREE A6t A7 Al 545 71 AR E SkEdt) v 9l ks
S A AR EPA npElE A B HAEE fAsE] mo2a siAsARlA e AeEs st

In this class, fabric trend and consumer preference of fashion materials are investigated. Studies contains sensitivity of textile
materials in terms of color, texture, hand, and pattern based on the fiber contents, yarn type, fabric structure, as well as dyeing
and finishing. From the project on market search and investigation on the various fashion items, students can have the ability
to select and plan textiles on market demands and a realistic view of the commercially marketable textile materials.

CT3011 A=Er)#el1(2)48t) (Capstone Design 1(Clothing & Textiles)) 3—3—0
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Each team develops a series of product designs and production plans for launching mock fashion brands based on research in
fashion trend, consumer behaviors, and fashion industry.

CT4009 M =Er)x}12(2]4}8F) (Capstone Design 2(Clothing & Textiles)) 3—3—0
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Each team makes a collection of garments for each of launched mock fashion brands based on the production plan. For each
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product, productivity, patterns, functional aspects will be checked for marketability. Developed products will be presented in a
fashion show for graduation. This course will help students apply their creativity and problem—solving ability to develop
start—up business.

CT4003 AR 25Fr] 22 (Fashion Startup Studio 2) 3—2-2
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Students create their own collections for mock fashion brands based on the skills learned in Fashion Startup Studio 1 and
showcase their developed clothes on the catwalk.

CT4017 Future Fashion PBL (PBL for Future Fashion) 3—3—0
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This class aims to solve current issues in the fashion industry. Digital technologies, big data, and Al are fused into the fashion
supply chain to develop solutions needed by the fashion industry.

CT2003 38k=r35-2]A} (History of Korean Traditional Costume) 3—3—0
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A chronological study of Korean traditional costumes and textiles from ancient civilization to modern times, with consideration
of cultural forces that affected the development.

+ CT2011 3F=2]&44 (Korean Costume Construction) 3—2—2
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t}Et) Study of the aesthetic principles and construction philosophy underlying Korean costumes. Various items of Korean
costumes are constructed according to these principles.

+ CT2008 A} (Fashion and Dyeing) 3—2-2
Q8o tjg 71229l ol&3t 71HL o8 AL RS wEel Uk S A Fk
Study the fundamentals and principals of dyeing on fabrics, explore a variety of related techniques to be utilized, and cultivate
the ability to express individuality in his/her own way.

« CT4016 A2 EAPBL (PBL for Fashion Industry Innovation) 3—3-0
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AL Nt Ak Al AAAlE PBL (Project—based leanrning) ] 02 o] &%t}
With the goal of solving current issues in the fashion industry, students identify problems arising in the fashion industry and
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develop solutions by combining major knowledge and practical skills to solve them. Classes are operated using a PBL
(Project—based leanrning) method linked to industry.
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AnAY sfUX|HE (Fashion Marketing Management)
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